Objectives:

+ Improve search quality

+ Creation of reporting utilities

. Enhance usability h e S S n a t u r. CO m

Selling clothing made from all-natural materials

Solution:

+ Error-tolerant search ; e

O —— FACT-Finder enhances the usability

> CIEEAEl B e of hessnatur’s online shops

module
The search and navigation platform made by Omikron Data

Results: Quality is also used in the new hessnatur shop in America.

+ More satisfied customers When a webshop’s on-site search doesn’t perform correctly, even the best

+ Successful USA market entry e-Commerce strategies will not achieve the desired results. This is exactly

 Low maintenance what hessnatur discovered, which is why the German market leader for all-

natural textiles switched from a self-made search solution to FACT-Finder.
Since then they have profited from precise search results, enhanced customer
satisfaction, and increasing e-Commerce sales. Recently hessnatur added a
new online store for the American market.

“For us, the FACT-Finder name means competent advice, quick
reaction times from their employees, an uncomplicated and excel-
lent implementation, as well as comprehensive support.”

Ingo Bittner, Director of Marketing & Sales for hessnatur

FACT-Finder® www.fact-finder.com | www.hessnatur.com



FACT-Finder”

Home-grown search had weaknesses

Kornelia Hejduk, the E-Commerce Shop & Project
Manager for hessnatur, recalls: “for six years we had
been using a search system that we developed for our
German-language online shops, which really wasn't
satisfactory. First of all, the quality of the results was
deficient, and second, the long load times bothered
us. In addition, we wanted a search solution that could
provide detailed evaluations. The presentation made by
the FACT-Finder team aroused our curiosity right away."

The new search tolerates
typographical errors

hessnatur did not wait long to decide to use FACT-Finder.
The speed of the implementation was assisted by prac-
tical experience with existing clothing stores such as
Esprit, QVCuk.com, and Heine, so that the new search
system was placed online in just a few days. The trick
is that the search is now error-tolerant: this means
that FACT-Finder navigates customers to the proper
goal, even when they make typing or spelling mistakes
in the search entry field, such as “cahsmere caridgan”
instead of “cashmere cardigan”. This reduces the rate of
cancelled purchases, and increases sales.

Enhanced usability

In addition to the intelligent search, FACT-Finder also
handles all navigation (including After Search Naviga-
tion) for hessnatur, allowing users to sensibly manage
a large number of product matches. If a user types a
general word such as “socks”,
FACT-Finder offers options to limit
the results according to category,
color, or price. The correct items
appear after the very next click:
an immediate step forward in
usability.

wSocks" [28]

Assoriment
- Bables [24]
+Essentials Socks [2]
« Kids Underwear'Socks [1]
« Women's Lingerie [1]

Category
« Paniyhose/Tights/Leggings [14]
- Socks [14]

Color
« beige [4]
+ black [3]
« blue [17]
- brown [2]
«gray[1]
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Language-independent technology

FACT-Finder operates independent of language and does
not need any predetermined (and maintenance-inten-
sive) lists of words in its thesaurus. This permitted the
search system to be integrated in hessnatur’s American
store virtually without any adjustments. Adaptations
for additional languages such as French, Polish, and
Swedish, or even for alternate alphabets such as Cyrillic
are ready “right out of the box” with FACT-Finder. Over
10% of FACT-Finder clients are already taking advan-
tage of this capability.

"We have been enthusiastic customers of
FACT-Finder for many years.”

Ingo Bittner, Director of Marketing & Sales for hessnatur
T —

The bottom line is satisfied customers

At hessnatur they are very happy with the high perform-
ance search solution: “The search algorithm and utilities
that FACT-Finder has provided ensure the best possible
search results and thus guarantee a high degree of
satisfaction from our customers.”

www.hessnatur.com
www.fact-finder.com

BeNeLux
+31 107503310
info@fact-finder.nl

Scandinavia
+45 70268828
info@fact-finder.com

France
+33 662811431
info@fact-finder.fr

Headquarters

UK | US
+44 2030087715
info@fact-finder.com

Italy
+39 0473247179
info@fact-finder.it

Spain
+34 933031983
info@fact-finder.es

+49 7231125970
info@fact-finder.de




